ALPHA CITY



Alpha City
“Saigon Greatest neighbourhood”
and The river connect us.
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AKR Portfolio at the glance

3.7 mil

sqm combined GFA

100%

located in Dis. 1 & Dis. 2
HCM

7,000

super luxury apartments
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330k sqm

Office Grade A

(70% of upcoming supply in dis. 1)

130k sqm

Retail/shopping mall

(70% of upcoming supply in dis. 1)

ABOUT
THE COMPANY

ALPHA KING INTERNATIONAL DEVELOPER

Alpha King is an international real estate developer backed by an established team
of international strategic partners from Australia, Germany, Singapore, Hong
Kong, and China with a focus on luxury world class real estate developments in Ho
Chi Minh City, Vietnam.

We are committed to enriching the standard of living for residents in Ho Chi Minh
City with best in class real estate developments across the residential, office, and
retail sector. Alpha King developments will introduce cutting edge innovation to
pioneer the work, live, and play lifestyle of residents in Ho Chi Minh City.

The firm senior executives draw on an extensive and diversified international back-
ground that is rich in world class development experience across Australia, Can-
ada, China, France, Germany, Singapore, Taiwan, Hong Kong, United States of
America, and Vietnam.

At Alpha King, we pride ourselves in redefining the concept of Luxury Living in Ho
Chi Minh City. Our vision is to transform Ho Chi Minh City into a World Class
City by creating Iconic Landmark developments that will last for Generations.
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PROJECT OVER VIEW

Apha City is an integrated development, its an extensive variety of retail,
shopping mall and F&B options, and the Grade A office Alpha Town.
Land Area: 8,320 Sqm
Land Title: Freehold
Total GFA: 124,784 Sgm
91,530 Sqm (Residential)

33,254 Sgm (Retail)

No. of Floors: 49 Storey

No. of Units: 1,076 Residential Units

General Floor Categorization: Residential — 9th & 48th Floor
Facilities - 9th , 40th, 49th Floor
Retail - 1st to 8th Floor
Carpark - 1st to 4th Basement

Status: Under Construction

Architect: DPA  (Residential)
Benoy (Retail)
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ALPHA MALL AS AN ICONIC LANDMARK WITHIN
HO CHI MINH CITY

Young
& Vibrant

to establish Alpha Mall as an iconic landmark within Ho Chi Minh City

Fashionable
to create its own identity using visual devices to represent the values and & Modern
aspirations of the mall
to give the mall a personality with varied experiential elements Experience

Lifestyle
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ALPHA HILL
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Residents at Alpha Hill will be proud owners of VIETNAM FIRST
AND ONLY HIGH-TECH TRANSFORMER HOME with
state of the art facilities ensuring high international living standard and
concierge for world class services.
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Alpha Hill will be the landmark integrated development in Nguyen Cu
Trinh, boasting of an unparalleled Alpha work, live and play experi-
ence in District 1, HCMC.
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Featuring an iconic retail podium and walking distance to an upcom-
ing Grade A office tower on Tran Hung Dao Street, Alpha Hill will be
the center of the community in Thai Binh.
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LUXURY LOBBY

What's the first thing yvou see upon

entering a luxury residences building?
The LOBBY

That’s why Alpha Hill’s lobby is built
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CORRIDOR With a variety of
high-quality wood and metal

2l
;
L B




OUTSTANDING FACILITIES

49TH FLOOR FACILITIES
40 TH FLOOR FACILITIES
23 TH FLOOR - REFUGE

9TH FLOOR FACILITIES
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thetic, designed and finished with Inter-
national standard quality and attention
to detail. Natural materials such as fine
wooden flooring, Italian tiles, sanitary
equipment imported from Europe and

designer furnishings sit along cut-
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ate an inviting, stylish space within the
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BREAKTHROUGH

by the Vietnamese Ministry of
Construction to be the first two

SMART HOME

Alpha Hill residents will be
proud to own the first and
y smart home technology in
Vietnam with unique “trans-
formational” furniture and a
of-the-art infrastructure. It

s outstanding quality of

life, and customer support ser-

vices) world-class
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MORNING BREAKFAST HOME OFFICE SET UP

At 7.30 am, bed kept, curtain drawn. Dresser Unit door to be open up prepare for work At 9am, working partners to gather at the studio to meet and work from the unit. The TV
and the cubista stool to be pull out to use breakfast table at balcony to be flip up to use. cabinet module to be open and use as a work desk. TV screen can be use as a projection
media or for video conferencing.
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NON WORKING WEEK DAY AFTERNOON

One can be at the sofa watching television program whole the other is preparing the
dinner or doing the laundry.
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ON A GATHERING EVENT

Coffee table to be able to convert to a 2.2 meter table. This enable the central activity to
gather at the table. Legde over the washing and dryer to be pull out, the friends to hang
around kitchen area while the host is preparing for food, the bar display above the unit
also serves as drink counter - flip up table at balcony to serves as private corner and fold-
able chairs to be pull out to the balcony for some.

EVENING AT 10PM

Guest bed to be flip down and curtian drawn. Home owner can still work while the guest
is sleeping.




TYPICAL FLOOR PLAN 1A (LEVEL 10, 12, 14, 18, 20, 22)
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TYPE 1: MICRO UNIT - WITH BALCONY
SIZE: 38SQM
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MICRO UNIT LAYOUT

TYPE 2: MICRO UNIT - NO BALCONY -
SIZE: 385QM
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TYPE 5: MICRO UNIT - NO BALCONY TERe MIGRO UNTTE MO 1
SIZE: 41.31 SQM SIZE: 46.1 SQM
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TYPE 7. MICRO UNIT - NO BALCONY TYPE 8: MICRO UNIT - NO BALCONY
SIZE: 34.10 SQM SIZE: 41.10 SQM
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TYPE 9: MICRO UNIT - NO BALCONY

: 34,10 SQOM
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['YPE 12: MICRO UNIT - NO BALCONY

SIZE: 28.33 SQM
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2 BEDROOM UNIT LAYOUT




TYPE 1: 2 BEDROOM WITH BALOCNY TYPE 2: 2 BEDROOM - NO BALCONY
[ZE

SIZE: 95.88 SQM SIZE: 95.88 SQM
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3 BEDROOM UNIT LAYOUT




['YPE 1: 3 BEDROOM LAYOUT WITH BALCONY

SIZE: 124 SQM
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DUAL KEY UNIT LAYOUT
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DUAL KEY LAYOUT

SIZE: 95.07 SQMS
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